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Dear Readers,

IIMK is on the path of a rapid growth making strides in
all round academic activities 1o emerge as an integrated
management institute of international reckoning, Re-
search is thus a significant pant of IIMK's activides. As
indicated last year, TIMK aims (0 be an incubator of re-
search ideas from the academic, corporate and social sec-

We are happy to bring out the [IMK Research Newsletter
for the academie vear 2004-05,

While the academic community i$ more or less unanimous
that the real differentiating feature of any Institution of
higher learming 15 its research contribution, there is often a
sharp intelleclual divide on the preferred focus of research
to be supported snd/or pursued by Institutions and its Fac-
ulty, Broadly, this divide is between the ‘applied” and the
‘hasic/fundamental” schools. At IME. 1 have also seen a
furiher divide within the applied school — often termied as
2DAD (e, 2 or 3 Dimensional) orientations, While' the
former essentially refers to journal articles, books, coses
and other outputs in the nature of *publications’ tha de-
scribe, detail or highlight application of various prnciples
and concepts for “distantunknown® others to benefit, the
latter refers to reports, plans, projects and so on, of con-
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tors, and help take saeh projects to fruition. Concrete sieps
are pow being taken towards this in the form of networking
with research scholars at management institutions in India
and abroad for facilitating large scale relevant research work
and dissemination of the finding thereof, Several research
based seminars and conferences are 1o be held this vear at
TIMK’s picturesque campus at Kozhikode.

| take this opportumily to introduce to you some of the
research and publications that have borne fruitat [IMK during
the past year,

We welcome and invite résearch interactions at different
levels from interested academicians and management
practitioners,

Prol. Krishna Kumar

sulting and similir nature, where the real thrust is 1o take
eoncepts and principles creatively into the real realm of
direct, useful application that usually show up in tangible
results for the recipients or clients, In this format, the out-
put of the *basic/fundamental” school is likely to be always
of the 2D kind, Whatever be the relative merit or demerit
of each of these schools and sub-schools, 1 believe that,
while TIMK as an Institution of higher leaming is gradu-
ally evolving its preferred stand on these divides, we have
been fortunate to have & Faculty group with members who
pursue cach of these schools and sub-schoals, of their choice
and interest, vigorously, Interestingly, there has been some
openness amang the proponents of each of these schools to
look at the-other appreciatively and/or to seek enhancing
collaborations. | do hope that these orientations will get
further strengthened as MK grows up as a reputed Insti-
tution of Higher Learmng,

1 do hope that you would find this Newsletter sufficiently
informative on the research activities at [IMK. We hope to
make continued contributions to the art and practice of
management, nationally -as well-as globally: We would be
happy to engage in meaningful dialogue; alliances and col-
laborations with interested others in pursuit of enabling and
Facilimting good research.

With warm wishes,

Prof. K Unnikrishnan Nair
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Chairperson (Research & External Linkages)
Prof. P.Rameshan

Members
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Articles
i
Refereed
Journals

Bhatt, P. R., (20041, Product [nnovation and
Customization, Vision, Yolume 5020 87-1 1)

Canon was the world’s leading manufaciorer of
comventional and digital camera, copying machine,
computer peripherals and optical products, Ther nel sale
was 2940 billion yen (5 25 billicn) in 2002 in which camera
constituted 16.5%, copying machine 31.9%, computer
peripherals 34.6% and optical & other products 17%.
Canon was a téchnological siant with 1893 patents
registered in U S in 2002, Canons development of new-
products was very fast and 605 of Canon’s bramd products
were faunched in the last twe vears: Canon was traby o

TS5

global company with over 73% of sales outside Jupan in
2002, Imtatly Canen was kaown for manifactorer of
protessional camera. but Later 1thad diversified into copier,
computer peripheral and Optical products business, Canon
heciame workd's Nool copier company with d 3% market
share 1o small and medium sized machines. 1t made a
signtficant innovations and develepments in camera,
capier amd printer segments, It adopted global
diversification through three resonal headguarters systenis
i Japan. Eurepe and USA. Kyosel was Canon’s corporate
vision. As a part ol its corporate policy, it adopted varous
technologies to reduce air and water pollution, 1o
protect wilderness areus und 1o ol back on energy
CONSWINPLION,

Broea, [} 5. (20055, Mean and Variance through Factorial
Moments, Teaching Statistics, 27(2); 35- 87,

This paper shows how the use of factorial monments
provides a simple. consistent ver elegant appraach to

iy

finding the mean and vanance of standard discrere
probability distributions

Broca, D. 5. (2004} Comulant-moment relations through
determinants, fnrermational Journal of Matlematical
Education in Science and Technolesy, 35003 917- 921

The traditional approach to expressing cumulints in lerms
of moments 1s by expansion of the cumulant generating
function which is represented a5 an embedded power seres
af the maments, The moments are then obtained in teems
ol cumulants throtgh successive reverse substitutions.
This classtoom note demonstrates how cumulant-moment
relations are expressible in o more compact and clegant
munner through determinant representations, The resulls
will be of interest to-universily instructors and should be
of pedagogic value as well.

Chandhuri, G, (20051, A Lower Contidence Limit for
Rebiability of o Coherent System with Independent
Exponential Components. Indian Association for
Producriviev Quality and Relighifine Vol 55,

In this paper, we solve an oldest open problem of finding
interval estimate for system reliability via the CHA
alzorithm (Chaudhur et al 2000 ) following the Easterling
(Jour. Amer. Statist. Asso. 1972) approach . We consider
a coherent system composed of exponential components,
the components are assumed to be statistically
mdependent. A closed form expression for the standard
error of the system reliahility, for a given mission of
duration. is obtained, The method of calculating the 10N 1-
4% lower confidence limit for the system reliability is
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illustrated for g simple series system with three
independent exponential components. Both methods of
simulation and numerical integration technigues are used
tor caleulatons. This paper basicully extends the results
of Easterling to any coherent systeni.

Chaudhuri, G. (2005). Some important reliahility results
via the CHA representationfulgonthm, Caleatta Statistical
Asveciation Bullerin, Vol 24

Some important reliability results are studied in the light
of the CHA representation. This yielded not only
tnteresting but also elegant and rigorous proofs of the

results constdered. System availability in the context of

independent component performance processes is also
mvisshigited and an-easy-te-caleulue analytical expression
is obtuined.

D* Cruz, P., & Noronha, E. (2005). Achieving
downsizing: Managerial perspectives. Global Business
Review, Vol 6 Noo 1 January-June,

The restructuring of orgamisations through downsizing is
a significant phenomenon in the contemporary glohal
husiness seenario. But an academic research on the subjest
fis focused limited atention on important stakehelders
group. namely. the managers implementing the
programmes. The article reports a qualitative study of
managers noan Indian firm, Thematic analyses of
narratives poinied out thal managers experiences comprise
three cor¢ themes which included the objective aspect of
the experience (events, processes, tasks, outcomes), the
subject component (opinions; perceptions, leelings) and
coping. Linkages, among these themes and their
sub-themes provide a4 conceptual hasis for further
research,

141
ol =

D' Crue. B (2004), The family context of care in HIV/
AIDS: The Qualitative Repert, Volume 9, September,

Kumar, 5. 5. 5, (2004), Ganesh Sugars Limited,
Paradigm July-Dec Vol: 8 No: 2.

B. Batavia. Nandakumar, P., & C. Wague. (2004), Stack
market efficiency in emerging economias: A comparative
analysis, Beview af Business Research, 2023 1= |1,

B. Batavia. Nandakumar, P., & C. Wague. (2004).
Commodities and securities in oplimum portfolios;
Fulfilling a4 complex business need? Journal of

5

Tnternarional Businesy and economics, 101w 126- 136

Dwivedi, N., & Banerjee. A, (2003), L&T: Restructuring
the Cement Busingss, Astan Case Research Jowrnal. Vol.
el 83— |15

The case deseribes pne of the most hyped and controversial
acquisition and de-merger episodes in Indian corporate
history. The case mvalved two Indian diversified
corporstions: Grasion Industries Limited (Grasim), which
belonged 1o the Aditva Barla group und a prolessionally
managed Larsen anid Toubro Limited (L&T). With aneve
on esploiting possible synergies in the cement business,
Grasim acquired 4 big chunk of shares of L&T and then
wenl on 1o make an open offer for more shares. The case
describes the situation and events unfolding after these
developments with o view to highlight the intricacies
involved in corporate restructuring through the process
of de-merger. such as. valuation, synergies, takeover
defense and negotiations among various stakeholders.

Rameshan, P, (2004). Quality of Service of Primary
Health Centres: Insight form o Field Study, Vikalpa The
Journal of Decision Makers, 3(29):71-32.




Panda, T. K, (2004). Effectiveness of Product Flacements
in Indian Films und s effect on Brand Memaory and
attitude with Special Reference to Hindi Films, JCFAS
Jowrnal Marketine Management, Vol 11, August. pp 42-
36,

Panda, T. K. (2004). Consumer Response to Brand
Placement in Films: Role of Brand Congruity and Modality
of Presentation in Bringing Attitadinal Change Aiming
Consumers with Special Reference w0 Brand Placements
in Hindi Films, Sonth Asian Jowrnal of Management,
|1y 7-25:

Panda, T. K. (2004), Changing paradigms, competitive
strategies and role of intégrated marketing communication
in building brands in Indian markets, Management and
Labor Snedies. 2903 173-187,

Panda, T. K. (20031 A value added organizational
knowledue framewark lor better decisions in wicked
environments, The [CFALD Journal of Krowledye
Mandgement, 325 7- 15

Sarkar, S. (2005). Paent Licensing by a Sundard

Auction in Presence of Network Externality, The
Manchester School, T3(2): 228 — 245,
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This paper develops a model of licensing, a new product
technology of a network good. The new technology
improves the quality af the network good and 15 protected
by a patent.In such a context we find that 4 standard
auction mechanism can efficiently allot the new technology
not only in a complete information world bul also in an
incomplete information world. The paper considers two
possible downstream markel siructures — one where the
firms simultaneously choose prices and the other where
they sequentially choose prices. The madel reveals that
the equilibrium bids and expected auction revenue are
more when the firms move simultaneously in the posterior
price game, Also the equilibrium bids and expected auction
revenue

Sarkar, 8. (2005). “On Vertical Differentiation. Network
Externality and Compatibility Decisions: Existence ol
Incompatible Networks Existence of Incompatible
Metworks — An Example Contemporary lssues and ldeas
in Sociel Sciences, Vol. 1. No. 2,

Sahadev, 8. (2005} “Exploring the Role of Expert Power
in Channel Management: An Empirical Study™, Industrial
Marketing Management. 34 457-494,




Sahadev, 50 & Nazrul Iskam (2005 Why do hotels adop
[(CTs? A study among hotels in Thailand Tnrernationa
fenirnal of Conteanperary Hospitality Management, 17051
A91-401,

Sahadey, 5., & Narul Islam (2005) E-commerce adoplion
in the Hotel Industry i Thatland: An Empieical
Study, futormation Technology and Tenrism, Vol.7
fise (2]

Suresh. R, P., & Singh. G. (20057 Implementation of
Six Sigmaon the Service Indusiry, Effeciive Evecntive,
RS T Ly 12-108,

Six Sigma is one of the most widely used management
concepts in the industry twday, n India, the awarcness of
the concept of Six Sigma and s usefulness 15 growing.
Curremly it 15 getting popular among the manufacturing
and the softwiare sector. There 1s.a common beliel 10 the
service ndustry that this concept 15 not directly applicable
in the service industry. In this article, the author
demonstrates the usefulness of the Six Sigma concept in 4
service industry through a case study,
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Books

Margundkar, R. (2004)
Services Marketing  Tula
MeGraw-Hill, New Delhi.
Iasp.

SERVICE

The book 15 4 one-stop soleton

MARKETIMN

for the Indian Services
Marketng Faculty's dilemma-
whether 1o teach from & fbrelgn

hiook Tor ils content, or choose
an Tedian boak for ils context,
This bowk combines the best ot bath worlds, with Jucid
concepts, illuminating case-studies from the Indian context,
and perspectives from Indian industry that capiure current

happenings

Broadly, the chapters follow the logical sequence of hooks
such s Philip Kotler's Marketing Muanagement text. This
format would be a logical continuation for students taking
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& Services Marketing elective aller the bisic course in
marketing. We start with a discussion of Segmentatinn,
Targer Marketing and Positiening m Chapler 1. After ths,
from Chapter 2 onwards, the extended seven Ps
framework for services marketing is covered. It includes
the four conventiomal P's, This makes 1t easy to distinguish
the additional P's relevant o Services Marketine- Phvsical
Evidence, Process and People, The book ends with
chapters on CEM and Retailing,

This book alse emphasises some service industries which
are typically doving Indi, like Information Technology-
bused services: There has been a transformation in the
irndusiry structure, expansion i ifs rnge of activity, change
i its value-addition platform. and an added throst an
human resoerce: management i addition o 1ssoes like
productivity, cost cutting, qualisy enlancement, el

The book comtains ever 30 ongmal cases that cover awide
range of service pspes.

Panda, Tapan K. (2005
Branding -Paradigms and
Prognaostications. TCFAL
Books, The [CFAL
University Press, Hyderabad
T5q.

Research on branding does
not hoast of a4 very long
bustery i India. Available
literzture 10 the area of brand
nuangemant is mostly of twe
types:s 1t s ¢ither from
practitioners or from replication studies dene in Indiw The
former kind of Titersture is from the brand managers who
leurnt shout branding process by burying their fingers as
well as millions of the company’s monzy. They put their
expenence about what they have done (o make their brand
click in Indian market, The later kind of studies are
orzginally done i USA or inany other Ruropean ceuntries
and replwated [or Indisn market 1o est the validity of the
research done noan emerging market. They contributed
some modilcations and suggestions for making the brand
click in Indian market but no substantial new knowledee
was creaied n the process, These studics are done cither
o validate the earlier propositions built ¢lsewhere or
identifving moderating variables unique to Indian markets:
The current hook 15 an attempt by the author 1o bridge the
gap and conduct research which is unique and applicable

IIMK

to Indian market. The author starts with a review of the
paradigms and then looks at the Tnure dircction in which
advertising and branding research is likely tw grow, The
book covers a wide array of interrelated subvects hike brand
personality, global branding, mternet branding, ¢o-
branding, Brand extension strategies in financial and
FMOG sector, The book also looks @ miking destination
brands and what should be o brand India likely to be. There
are twa interesting papers that attempts 10 brand Indza and
develop madels for brinding India, The book also covers
the universality of branding and questions the idiom of
huilding country specific branding. I a brand needs (o he
suceessful, should their he 4 genome code for the sume
and how much variations are necessary for making the
brand adaptable o different markets, The core wdentity of
the brand should be kept and the extended identily and
secondary associations: need to he modified for making
the hrand adapiabde w differemt markers. The book also
loaks al the issue of employment branding throush which
organizations can develop strategies for making
themselves as zood employment brands, The concept of
hrand personality is discussed in detail in which the author
is of the argument that a brand’s personality can be buill
around the brand’s key strengths and then a sueccesstul
communication program should take the brand to the
customers o create the desired personality of the brand,
This book is a unigue attempt in which the author tries to
look at the Indian brands and their evolutionary process
in the miarked,

Panda, Tapan K.. &
Nargundkar, R. (2005},
Marketing Sreategies for
gmerging moarkels [ Fds),
Excel Books, New: Delhi,
437p,

The orientation as well as
approach towards the
management of emerzing
markets s catching the
attention of academicians
and researchers across the globe: The typical emerging
muarkets have o ditferent imdustry structure. competitive
landscape and consumer hehaviour compared to markets
in develuped coumtries. With o higher population base but
less per capita consumption, with a higher distribution cost
but Tower density of potential market in a wider
seographical spread, emerging markets have their own
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opportunities and challenges, This book is an atempt 1o
uncover the strategies and practices followed by managers
in developing strategies for success in emerging markets.

Panda, T. K.. & Sahadev.,
S. (2005). Sales and
Disiribution Managenent
Oxford university press.
New Delhi. 698p

Sales and  Diswribution
Mandgenient s a composite
and comprehensive
texthook specially designed
e meet the requirements of
MEBA students specializing
in marketing. 1t explores the key concepts of sales and
distribution management through several managerial
examples; caselets, and derailed case studies.  All the
important topics of sales and distribution management,
such as sales und sales force management. the sales
organization and erritory management, designing a
distribution system. und distribution channel managenient,
have been covered in detail. Beginning with an overview
of the key concepts ol sales management, the book
discusses the basics of sales skills and stirategies. Further,
I goes on o explore the 1ssues and challenges faced by
business organmzations in sales and channel distnbution,
Among important wpics discussed in detail are: the selling
process, the management of sales territories and quotas,
the recruitment., training. compensation and evaluation of
the sale force, and the management of channel member
behaviour and international channels of distnbution. The
strengih of the textis in its inclusion of detailed discussions
o the mmpact of product innovation, managing sales
information, customer-otiented marketing channels and
logistics management.

Panda., T. K., &
Nargundkar, R, (2004
Meneaging Customer
Relationships in Service B
Industries. Excel Booky,
New Delhi, 266p.

The domain of marketing is
challenged like never before
after the emergence of the
concept called Customer
Relanonship Management,
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This whole idea of extending a refationship purely from
trade and tramsaction to 4 relationship of mutual benefit
and trust has revolutionized the world of marketing, The
short term, sales Tocused jdeas of business (ransactions
are replaced by long term strategies and a value oriented
model by giving the customer pride of place on every
business template. The application of customer
relationship management and its success is clearly evident
i the field of service industries. Service mdustries in
emerging markets are contributing more and more
compared 1o the manufacturing sector, as the emerging
markets edee closer to the developed markets.

B ook cuarres

Panda, T. K. {2004}, Consumer Attitude: SMS
Advertising , Book Chapter in the Book, SMS Marketing
For Mobile Generation. Edited by Kanugovi, Sreenath,
ICFAT Books, pp99-106.

Panda, T. K. (2004, Branding India: Strategic Appoaches
and Challenges in the Book Brand fndia- An Evaluation
Edited by kanugovi, Sreenath, ICFAT Books. pp 85-102.

Panda, T. K. (2004}, Customer Relatonship Management
i Financial Services Industry, in the Book, Relarionship
Mirketing- An Indtrodiction Edited by Lindgreen, Adwmn
and Chaturvedi, Brij Mohan, ICFAL University Press, 141-
162

Sahadev, S. (2004). Building Hig-Tech Brands a Custamer
Bused Brand Equity Approach in Building Brads in the
Incian Market, Tapan Kumar Panda Ed, Excel Books, New
[(elh,

Sreckumar, M. G. (2005, Mulumedia Applications in
E-Learning. Dr. Rama Reddy Festschrift Volume,
University of Hyderabad.

Sreckumar, M, G, (2005). Digital archival strategies for
Library Consortia : The [IM Consortium Experience, Sh.
Ashok Tambhekar Festschrift Volume, MANLIBNET.
New Delhn,

Sreekumar, M. (5., Sunitha, T. , & Sreejava, P. (2004),
The changing (rends in Copyright in the scholarly
communication world, Prof, M. Parameswaran Festschift
Volume, Department of Library & Information Science,
University of Calicut,

N s S ————
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Conierence Proceedings/
Presentations

Balakrishnan., Pulapre, Pushpangadan, K.,
Parameswaran, M., & Swresh Babu, M. (20045,
Liberalisation, market power and praductivity growth in
Indian Industry. presented ar the Indica Gandhi Instile
of Development Research, Mumbai, August.

Balakrishnan, Pulapre (2004} Macroeconamic policy
and growth hefore and after the reforms, paper presented
at conference on ‘Indian Economic Policy” hosted by the
Ministry of Finance and the Asian Development Bank,
New Delhi: September 11,

Balakrishnan, Pulapre (2003). Liberalisanon. market
power and productivity growth in Indian industry, paper
presented at the Cass School of Business, City University,
LondenMay 15

Balakrishnan, Pulapre (2005). Accounting for the
growith transition in India, paper presented at the Lancaster
Business School, Lancaster, United Kingdom on May 3(),

Bhatt, P. R. (2003). Borderless Warld: Emerging
Dimensions for Business orgamsed by Academy For
Global Busimess Advancement, Texas A & M University

al Commerce, Texas, USA, in New Delhi, “Strategy of

Custanusation: A Case of Mok during January 3-5.

Bhatt, P. R 2005 ). Global Strategy for Global Leadership:
A Case of LG Electronics during May 9-11, organised by
Strategie Management Forom at Indian Institute of Forest
Management, Bhopal.

D*Cruz, P., & Noronha, E, (2005). Staying on top;
Coping with job reluted strain in the ITES sector. Paper
dccepted at the | 1™ Qualitative Health Research
conference, Ltrechl, the Netherlands, May 11- 14,

D'Crugz, P. (2003), The search tor meaning and mastery:
Negative expericnces al the workplace: Paper accepied at
the 6" Advances in Qualitative Methods Conference,
February 17- 14, Edmonton, Alberta, Canada,

Gopinath, 5. (2004), Effectiveness of Web porlals in
Agncalture - A supply side approach. Joint Conference
al Aslan Federation For Information Technology in
Agriculture (AFITAA) and World Congress on

1IMK

Computers in Agriculture, August 8-13, Bangkok,
Thaland Pages 326-333. proceedings of the Conference
httpfwww.afitaandweca2004 net/himl/ paper/54-
Effectiveness.pdd,

Gopinath, S, (2004), Collaboration in 4 Non-Dominant
Supply Chain Manufacturing and Services Operations
Management Society Conference (MSOM 20045 July 1-
2, Eidenhoven, Netherlands Pages 28-56, procecdings
http:/ifptmaue.nlfcapacitentsgroep/opac/msom 2004/
msom_conferencethome. hitm.

Gopinath, 8. (2004). E-learning: Exploring the relative
importance of pedagogical components across
manigement disciplines. TADIS International Conference
an Cognition and Exploratery Learning i DChgatal Age
(CELDA 2004) 13-17 December, Lishon, Porugal,

Gopinath, 5. (2005), Structural und Conceptual changes
in the Information landscape: The new challenges for
Informanon Professional. VII MANLIBNET Convention,
0-7 May. IM Kozhikeds. Pp 38-47.




IIMK Research Newsletter

Gopinath, S, (2004), From discrete Urbaniisation (o
Continuous  deurbanisation = An IT enabled approach
Proceedings of the National Seminar on Urban Planning
and Management, Calicut, April,

Jevavelu, S, (2004), Change Configurations: An
exploratory study of Indin Organizations, Second AIMS
International Conference on Management, Dec 2831, TIM
Caloutt,

Nandakumar, P. (20041, Two sector models of industrial
nations and emerging markets conference on Models and
methodologies in economics, Indian Statstical Institue.
December.

Margundkar, R. (2004) Frontiers of Services Marketing

A Research Agenda, National Conference on Marketing
Beyond 2004, ICFAIL Business School, Bangalore, January
28-29,

Nargundkar, R.. & Shergill, Go (2004, “Marketing
Innovation-A Reliable Predictor of Performance™”
Conlerenee on Innovation- the new Lever of Vahue-
Creation. by 1IM Bangalire on December 6-18,

Mulky, A.. & Nargundkar, R..(2004); Corporate Brand
Salience- An Investizanon™ Inlernationa) Conference on

§ Wl Ny

Marketing Strategies for Emerging Markets co-ormanised
by LMK dnd NASMEL at Caticut, Dec, 21-22,

Panda, T. K. (2004). Paradigm shifi and afiermath.
Matonal conference on marketing heyand 2004, 1CFAL
Business School, Bungalore. January 2§-24,

Panda, T. K. (2003}, Customer Relationship Management
in Phramaceutical Industry in the National Conference on
“Rele of Information Technology in Pharma Marketing,”
organged by Roland Institute of Management and
Berhampur University, April 14th

Panda. T. K. 12005). e-service Strategies for effective
Customer Relalionship Management i the National
Semiar on Emerging Role of Information Technology in
Management organized by Institute of Management and
Information Technology, Cuttack . Apnl 17th.

sahadev, 5., Gopinath, 5., & Gopikrishna (2004) E-
Learning: Exploring the Relalive Importance of
Pedagogical Companents across Management Disciplines,
i proceedings af the International Conference on
Educational Technology, Singapore, Seplember.

Sahadey, 5. & Pongsuk Hoontrakil {20035), Determinants

of E-commerce adoption in the Thai Hotel [ndusiry, at the
Shangal Economic Forum, Shangahi, May,

Miaster
Busines

of "
Yelminispent fon

e ———
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sahadey, §., & Naerul, 120040 1ET adoption in the

Hotel Industry in Thailand. an Empirical study, presented

at the International Conlerence on Globalizanon and

Marketing jurmtly hosted by TIM Kozhikode and NASME]
1M Koehikode. December,

Sarkar, 8. (2005), R&D Expenditure and Entry Deterrence
i Presence of Network Externality, Proceedings of the
lth EURAS (Ewropean Association of Standardisation)
Conlerence a1 Tullimn, Estonia, June (02 = 03

Sreekumar. M. G. & Sunitha, T. (2005) Essential
Strategies and Skill Sets Towards Creating Digital
Libraries Using Open Source Software. NACLIN 2003 -
Proceedings of the dth National Convention on Library
and Information Networking., Bangalore (hiepi//

wwws delnermic indmactin- 2005 him, 22-25, Algusl,

Sreckumar, M, G., & Sunitha, T. (2005), Library
Capaciy Building Through T - Journal Consortia: The
Indian Scepari. MANLIBNET 2005 — Proceedings of the
Tth MANLIENET Annual Convention, Caclicul
(hitpi/ntranet.nmk.acan/manlibrettas)y: 05-07 May.

Pp.35-03.

Sreekumar, M. G, & Sreejaya, P 2005} Digital Librany
Imitiatives And Issues In India : Efforts On Schalarly
Knowledge Management, MANLIBNET 2003

Proceedings of the Tth MANLIBNET Annual Convention,
Calicut thttp:/intranet.iimk.acin/manlibnet(15/), (15-07

Mav. Pp.10-22.

Sreekumar, M. G, (20053, Open Access and Institutional
Repositorics. SI5 2005 — Proceedings of the 23rd Annual
Convention and Cenference of SIS, Andhra University

27-29 Janpary, G3-608S,

Ruina, Roshan. & Sreekumar, M. G. (20031, Consortium
Initrative for Indian Management Schools, S15 2003 -
Proceedings of the 23rd Annual Convention and
Conference of SIS, Andhra University. 27-29 January,
Pp.175-186

Sreekumar. M. G, (2004) Open Access and India,
Procesdings of the DBT-HSR Warkshop “Agrilnformatics
20047, October 15-16, Calicut,

Sreekumar, M. G, (2004) Longz Term Preservation
af Scholarly eRespurces: Some Presceiptions for
the UM Consortium, Proceedings of the USEFI-INDEST-
DRTC Symposium on Consortium Approach (o
Resource Sharing: Issues and policies, Oeiober 6-8,
Bangalore;

Suresh, K. P (2004), Six Stgmia Tor Quality charncleristic
having Exponential distribution Proceedings of the Fifth
International Conference on Operations and Quantitative
Munagement held al Seoul. South Korea during October

25-27. Vol, 2, 208-212

Suresh, R, P (20051 A new test for testing a constant
faeard vs o change pomt alternative in ICRSRF-2005 a1
MK, during Tunuary 7-9

Mair, K. UL, & Jain, V. (20053, The Sialen Ring: Zen Gopal
in Ind-Soft (A

Nair, K. U., & Jain, V. (2003), The Stolen Ring: Zen Gopal
in Ind-Soft (B,

This case is based on the actual experiences of a voung
engineer Zen Gopal in a leading Indian software firm Ind-
Soft (hoth nwmes disguised). Case (A} deseribes in vivid
detaal Gopal's experignees utentry 1o, and during his initial
years in, Ind-Soft. 1t ends with Gopal being in & state of
sheer helplessness and faced wath a crucial decision of his
life— oy quit hus very st jobh, or to continue. This case
could be used in HRM or OB courses where themes Hke
selection/recruitment, soctalization/imduction.

performance apprisalfevaluation, andfor management of

s e gy



new emplovess and employee exit are discussed.
particularly specific to software firms,

Sahadev, S. (2004). The Arvavardvasala JTMEMM20041.

Suresh, R, P, (2003) Implementing Six Sigma@ABC
Motors,

ABC Motors, one of the authorized dealers of Cross
Automohiles Company (two & three wheelers) has been
one of the leading service orgamzations over the last two
decades. With inlense competiion in the market and
falling customer satisfaction levels of ABC Motors, the
General Munager, Mr.Vivek winted to implement Six
Stgma 1w ABC Moters,

However: he was obsessed with the wdea that Six Sigma
can only be used in manufacturing organization as is the
case with many of the managers in the country. To
estahlish the contrary. the author undertook a Six Sigma
imitiative in the organization, The use of DMAIC
philosophy is demenstrated in this case. While defining
customer requirements, variows quality parameters. were
looked atamd a guestionnaire was prepared with 9 entical
parameters, The customers were administered on the hasis
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of this study, 1t was observed that the sigma level of the
company is far below the desired level of 3. The vanous
quality tools such as QFD, Parato Diagram etc. were used
liv analyse the causes for defects and on the basis of this,
improvement appartunities were suggested. The case
demonstrates the clear use of six sigma 1n service
organisations. This cuse can be used for clussroom
discussion,

[ compieted Research Projects

MNegative emotions in the workplace:
Representations & resolutions.

D Croz. .
Sponsor: [IM Kozhikede,

The widespread belief that workplaces function efficiently
anly if rationality 15 privileged over emotion. has led
organization studies o neglect the stady of alfeet, The
reality thil oreanisations are emotional arenas where atfec
and reason entwine inextricably, is only recently being
recognised. To further our understandhing of the substantive
area, a phenomenological study was undertaken in India
to explore how people reacted o negative experiences at
the workplace. Ten volunteers who participated in
individual conversational interviews subjectively
identified their negative experience(s) and described their
affective reactions, Thematic analyses, following van
Muanen, yielded the core theme of searching for meaning
and mastery. This encompassed participants’ struggles o
come to terms with their experignce, o continue 1o identify
with and contribute positively 10 thelr workplace. and lo
hie able to relate comfortably with peers andior superiors
linked to the expenence — all of which compounded their
affective state and their ability to deal with their situation
adaptively. The study underscores the emergent viewpoint
that organisations need 1o develop into compassionate
systems while concomitantly meeting the demands of the
business environment.

Managing Change in Cochin Port
Noronha, E.

Sponsor: Kerala Research Programme on Local Level
Development, An Indo-Dutch Collaboration.

Often academic writings and reports available in the
popular media suggest that emplovees oppose privatization
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as they feel safe and secure under government control,
However, our analysis reveals that participants” response
was confounded hy the fact that while spposing
privatisation, they simultancously sccepled such o move,
[t appears to have been clear lo Lhe workers that
privatisation would increase their workload, reduce job
secunty, reduce the freedom on the job and abolish speed

maney, but at the same time take care of their other

anxicnes ke improving the compelitiveness of the port
and systematising the operations, The situation was uid,
with the workers being tom between the comfort of the
extsting system and theirexpectations that the folure would
result in hetter working conditions, These expectations
and apprehensions  made  communicating  and
implementing change in Cochin Por difficult.

A study of Kerala headioad workers: Recent
changes and Future Prospects
Noronha, F.
Sponsor: M Kozhikode.

Astudy of Kerala headload workers: Recent changes
and lulure prospects

The headload workers emerged as force o reckon with in

MK

the lute 1960s in Keruli, India. By 1970s they were present
in every village of the State and were organized under
various trade unions affiliated o political paries, They
prescribed wage rules wnd monopolized the right o do
loading and unloading work in a particular area. This often
led to clashes and serious law and order problems, In arder
t remedy the situation the |, Headload Workers Act, was
enacted in 1978, The Kerpla Headload Workers” Welfare
Fiend Bogrd wus also set up and wis funded by the levy
from employers. However, today the headload workers
of Keralivare [wemg major challenges, The findings of the
study reveal that emplovers have shifted their businesses
o rural areas o avoid the payment of levy, They have
abso tried o underming the board by making direct
payments 1o workers for jobs completed. The improvement
n tramsport and commumeation his feilised this process,
The telecommunication netwark enables producers 10 get
in touch directly with the buyers. The tracder m the aity
has been replaced by canvassing agents who supply the
goods directly o the rural arcas. All these developments
have resulted in the loss of work tor headload workers in
the city of Calicut. The unions seem to b helpless and
believed that these developments were inevitable while
the emplovers seem 1o be happy that things were finally
going their way.
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Development of Perspective Plan for
the Kozhikode Local Investment
Promotion programme

Gopinath, S.

Sponger: Department of Local Self Government,
Kezlikode Zilla Panchavar and Deparimens of Induseries,
i, of Kerala

[he project inveldves detailed primary investization it
the industrial sickness existing in Small Scale Industries
in Roghikode district in Reraly, During the study dala
regarding the vanous aspects of industrinl health had been
collected from a sample of around 300 Small Scale
Industries in various parts of the disticn, A system
dynamic mode! 1s prepared bosed on this data as well as
data collected from focus group discussions beld with
various stakeholders, Based on this model. o detatled action
plin was submitted o Govt, of Kerala for revamping the
small scale Sector in Kozhikede. The Gove. had adopted
this study as thebenchmark study for rapid industrialisation

Research Newsletter

in the state and had launched a programme titled
“Prathyasa”™ during July 2003, 1aking into account all 1h

recommendatioms of this study

Development of Innovative Product
Development and Marketing Schemes
for Handloom Industry.

Gopinath, §.
Sponsar @ Department of Industries, Gov, of Kerala

The progect involves detaifed invest rzanon nto the factors
than lead to the downfall of handloom industry in Kerala
and o conduet @ benchmark rescarch with similar
industries in other parts of the world in order to develap
sustamnable strategies for revamping the sector, Through
i detailed investigation the specific reasons for the down
fall of handloom industries in varous parts of the State
were Identitied, Three separate revival projects had been
designied bused on this study. Two among these projects,
with & total project cost of Rs 233K lakhs were already
approved by Govt, of India for implementation. Minsatry
al Bural Development. Govt. of India had also approved
the study as a medel project for poverty alleviation among

traditionsl sector workers

Development of a Internet Protocol
for fast file transfer for usage in
situations characterised by band

Width Rationing : A feasibility study

Cropinath, S.
Soensor, SGRP IME.

The objective of the project was to assess the feasibility
of developing a fast transter protocol for file transfer from
remole sites theough internet. The study invalves
imvestigation into the degree of parallelism exist among
worts across seemingly unrelated sites o the internet and
creating a compression algorithm o code such common
words 1o reduce the bit size of the download stream of
data. Through a primary investigation of over 700 sites o
degree parallelism ranging from 23% (o 67% was
wentified. Thus it is feasible to develop an algorithm which
can reduce the file size by wround 60% thereby enhancing

faster downloads,
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Integrated Development of Rural
Mozambique Through Coconut based
Micro enterprises

Gopinath, 5.
Spoensor: Gharana Mozambigue,

The project involves secondary research into the socio
ceanomic conditions prevailing in Zambesi resion of
Mozambique and developing a detailed perspective plan
tor developing coconut based micro enterprises clusters,
tor alleviating poverty in this region. The report was
accepted by Govt, of Mozambigue and had obuained a
funding of 2 million USD for implementation from Weorld
Bunk! Muzambigue Al Fund

Industrial Development:
Kerala Development Report:
Financial Services

Uday, D, & Kumar, 5. 5. 5.
Soesers Planning Comanivsion, Govermment of fnlfa.

This part of the Development Report examines the current

status of financial services in the state of Kerala. The
objectives of this study ure 1) w0 sét out desired stratenic
and policy directions for working owards equitable
development and accelerated zrowth through betrer
dehivery of financial services and 2) showease the LT
and suceesslul achievements from the state for replication
on g large scale. Accordingly the report analyses banking
services: capital markets, chit funds and insurance services.
The chapter concludes by offering some ohservations on
the direction of relationship between socio —economic
development and development of financial sector in the

slate,
Industrial Development:
Kerala State Development Report
Rameshan, P. & Suma, D,
Spansar: Planming Commission, Government of India.

[t PLTROSE Ol the project s o prépare one of the chapters
ob the proposed Kerala State Development Report.
“Industrial Development”. The work deals with the aspects

of industrigl development of Kerala in the past and {uture.

K

ol soctal development. Kerala is often compared 1o the

erila b ambition to be an industriabized state. [0 terms




IIMK Research Newsletter

developed countries rather shan Lo otfier stues of Indi,
With respect to indusirial development, Kerala currently
does not compare favourable even with the advanced
Indian stales.

However. after a prolonged period of industrial stagnation
and accumulation of associated economic and social
problems, Kerala has finally woken up to the urgent need
t re-industrilize. However, since Kerala lagged so far
behind other major industrial states of India that to reach
comparable levels of industrialization at least in the next
7-10 vears. Since the feasibility of achicving sueh o high
arowth rate is doubtful in the next 3 years, Kerala's
mdustzial srowth should be at ¢lose to double-digit rate
per annum during the nest § years, Kerala is likely to
continue lag behind other leading states for some more
time, Intensive efforts at imtiating reindustrialization are
mdeed in progress at government level, but severil
maladies of the past are stull haunting the state. While
lahourers have started slowly realizing, unlike in the past,
the sienificance of thetr cooperation for preserving and
enhancing their employment and income apporiunities,
political [ictors and peneral atitude 1o private investment
are still not congenial. Along with this there are other
constrainis such as those related to land, environment,
power etc. that limit the opportunities of Kerala in setting

up larger enterprises. Henee. there is sulficient ratiomale

for arienting the reindustrinlization process lowards
smaller. environment friendly and encrgy-efficient
enterprises including in areas of [T hardware and software,
pealth, tourism, marine products, biotechnolegy,
electronics ¢lc,

The immediate need is for formulating a comprehensive
‘veindustrilization strategy” under which. among other
things, all procedural hurdles to entrepreneurs should be
truly rolled in to a single channel where ahtaining
¢learances and approvals should be 4 wholesome and
pleasant ‘shopping experience’. Simultaneously, trade
unions and political activists should be thoroughly
convinced to commit themselves to smooth industrial
progress, by highlighting the horrors af worsening
unemployment scenario and the sethacks on social
development [ront that ure staring al Kerala,

Effects on Outsiders (Non-member
countries) of Economic Integration in
Europe and North America

Nandakumar, P., B. Bulavia & C, Wague

Anaugmented Gravity Model of international trade is used

#
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t study the impact of regional integration in Eurape and
North America on insiders and outsiders of the trade blogs.
Unilateral impert liberalization effects and export
promaotion effects as well as joint bloc membership effects
were captured. The aggregated approuch suggests thal
there is no significant negative effect on outsiders.
However, it is seen that individual country studies do throw
up signilicant negative impacts, Mexico has gained import
decess w other NAFTA members, while Brazil has suffered
losses. The nerth African nations have lost import aceess
m EU, while emerging market countries like Korea, India
and turkey huve made inroads even while remaining
outsiders, Results also suggest that monetary integration
in Europe has been more harmful t non-members than
trade integration,

B rortncoming Books

Noronha, E. Ethnicity and Industrial Orpamisations:
The case of (wo Organisations in Mumbai, Rawat
Publications,

Kumar, 5. 5. 8, Finuncial Derivatives PrenticeHall India
Private Limited. New Delhi.

.mm

Bhatt, P. R, Strateey of Custamisation: A Case of Nokia,
Asia-Pacific Business Review,

Broca, D. 8. An Elegant Mode for Determining the Muode,
Cellege Mathemarics Sowrnal,

Broca, I). 8. A Nowe on Skewness Coefficients, Teaching
Statistics,

Broca, D. 5. The mode of a Probability Mass Function,
Mrernationg! Jowrnal of Mathematical Education in
Science and Technology,

Dwivedi, N, & Arun, K. 1. Corporate governance and
pertormance of Indian firms; The effect of board size and
ownership. Emplovee responsibilities and Rights Jowrnal
(Publisher: Springer Science+ Business Media B.V.)
scheduled: September 2003, Vol. 17 Number 3.

Purani, K. Knowledge Community ; Integrating 1CT into
Social Development in Developing Economies
Al&Society, Springer Verlus,

Nandakumar, P. EMU Membership, Trade and
Investment flows, together with B, Barot and C. Wague,

s International Jowrnal of Applied Economics and
Eeontennetrics,

Nandakumar, P. Asset Price Volatility and Consumer
Frice Inflation: [s there a predictive link?, in:
of Acadeny of Business and Ecottomics.

Jawirnel

Nandakumar, P. Probability of Bank Crises in Emerging
Markets of Asia and South Amenca,  in International
Jowrnal of Business Researeh,

Sahadev, 8. & Pongsak Hoontrakul “Morethailind.com’™,
International Jowntal of E-business vesearch,
sreekumar, M. G., & Sunitha, T. “E - Journal Collection
Development  Prospects: The 1IM  Consertium
Experience”. NACLIN 2005 - Proceedings of the Sth
Natonal Convention on Library and Information
Networking, Bangatore (http:/fwww. delnetnicin/naclin-
2005 hrm b

Sreekumar, M. G. & Sunitha, T. Scamless Aggregation
and Integration of Diverse Datastreams: Essential
Strategies for building Practical Digitul Libraries and
Electronic Information Systems, 2005 ASIST (Americun
soclety for Information Science & Technology) Annual
Meeting, Charlotte, North Carolina.

Suresh, R. P. Vector-valued hivanate Gini Index for
runcated distributions (Jently with E.LAbdul Sathar and

M. Nair in Statistical Papers, 2005,

[ ditorial Board/Advisory Board

Nandakumar, I
Indian Journal of Economics & Business
National Stock Exchange Research Advisory Board

. Reviewer/Referee

Bhatt, P. R. [IMB Management Review

Broea, VS, Paradignr (IMT Ghazigbad)

Jevavelu, 5. TIMB Munagement Review

Kumar, 8.5.5. IMB Management Review

Nair, K. Unnikrishnan Natonal Science Foundation
(NSF) USA, Decision, Jowrmal of HM Calcunta, TIMB
Munagement Review

Nandakumar, P, Scotush Journal of Political Economy
Suresh, R. P. Statistical Papers, Mathematical Reviews
Uday, D. IIMB Management Review
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Research Seminars Conference/ Convention
held at lIMK held at IIMK

Date: Aug 20, 2004 LINK- NASMEI International

Conference on Marketing Strategies

Speker: D KPP Surgsh,
for Emerging Markets
Qi
NN .o L Held on Deceniber 21-22, 2004,
Some inference Procedures in i Prcit. LN "
. W e R will
change-point Hazard Rate Coptdiator. Prof S

International Conference on Reliability,
—— =i Statistics and Related Fields

Held on Tanuary 7-9, 2003,

Date: Sep.24, 2004, Coatdinator: Prof, R.P. Soresh and

i y 2 Prof, G. Chaudhuri
Speaker: Dr, Sumil Sarkir,

7 Annual National Convention of
MANLIBNET

SNewrinar: Topic:
R&D Expenditure and Entry

Deterrence in Presence of Network {Management Libraries Network ),
Externality Held on May 57, 2008,

National Organiiing Secretarv; Mr. Sreekuniar. M. G




Faculty at Indian Institute of Management Kozhikode
STRATEGY

PR, Bhatt B Rameshan Negera] Dwivadi
I GENERAL
ECONOMICS MANAGEMENT
W

P. ." \

| 1 : Il
kulbhushan Baloonl

Pulapre Balakrishnzn P Mandakirmar Sumit Sarkar

FINANCE, ACCOUNTING & CONTROL MARKETING

D5, Broca 5.5, Srinivas Kumar Keyur Purani SRl Sahdey
OPERATIONS MANAGEMENT & OUANTITATIVE METHODS INFORMATION
TECHNOLOGY & SYSTEMS

RP Surash Saji Gopinaly Gopal Chaudhur
ORGANIZATIONAL BEHAVIOUR & HUMAN RESCURCES
MANAGEMENT

R. Radhakrizhina Pillz|

8. Jevavely




Forthcoming Conferences at lIMK

International Conference on Globalisation and Economic
Asymmetries

Oreanised by: Indian Institute of Management Kozhikode in
association with Athenian Policy Forum, Date: December 15-17,
2005, Venue: Indian Institute of Management Kozhikode & Taj
Residency Hotel Calicut, Kerala, India Coordinator: Prof. P,
Nandakumar. Tel: +91-(0)495-2809107. Email: nanda@iimk.ac,in

International Conference on Marketing in The Age of

e Convergence
ﬂi’:‘f“‘;ﬂ;‘ Organised jointly by: Indian Institute of Management Kozhikode and
cumr'iw'i% Marketin Academy of India. Date: January 7-8, 2006. Venue : Indian

Institute of Management Kozhikode. Coordinator: Prof. Sunil
Sahadev. Tel: +91-(01495-2809103. Email: sunil @iimk.ac.in

Conference on Global Competitiveness

Date; February 9-11, 2006. Venue: Indian Institute of Management
Kozhikode Campus. Calicut, India. Ceerdinator: Prof. Neeraj
Dwivedi, Phone; +91-495-2809101 Fax: +91-495-2803010 E-mail:
gefcon@iimk.ac.in

National Seminar on WTO.
Date; Apnl 21-22, 2006, Venue: Indian Institute of Management
Kozhikode Campus, Calicut, India. Seminar Committee Convenor:
Prof.P. Rameshan. Phone; +91-495-2809111. Fax: +91-495-2803010.
E-mail: rameshan@iimk.ac.in

Strategic Management Forum of India 9" Annual Convention
Organised by : Strategic Management Forum of India in association
with Indian Institute of Management Kozhikode, Date: May 18-20,
2006. Venue: Indian Institute of Management Kozhikode. Organis-
ing Secretary : Prof, P. R. Bhatt. Tel: +91-(0)495-2809119 Email:
prbhatt@iimk.ac.in

Indian Institute of Management Kozhikode (HMK)

15 the {ifth HM, established in 1996 by the Govermiment > ‘Contact us at:

af Tndin i collaboration with the Government of indian Institute of Management Kozhikode
Kerala, It atms to contrabute sigmficantly o education, IIM Kozhikode Campus FO.
iraining, consulling, and research in management, Kﬂlhlk.udh - 673 570, India.

[IME is dedicated to offering world olass programimes : F.i' . 0485-2803001-

In mansgement. Research is a continuing area of ; s LR Hﬂ1-9

emphasis gince it serves a2 link between theory: and Fax: 0485-2803010-11

nracticd In management. s Tl e

i i E-mail: research@iimk.ac.in

Note: Please write to the concemed anthors for further _ i‘fah‘ajje. m'.r'ﬂrjtmimc.in

desails or comtact af researchi@iimk.acin
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